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The Road to Shared Prosperity
Personal stories about programs building  
the American Dream

What is the Road to Shared Prosperity project?

The Road to Shared Prosperity is a collection of personal stories about programs build-
ing the American Dream. A joint project of the Half in Ten campaign and the Coalition 
on Human Needs, the Road to Shared Prosperity is an interactive state-by-state map that 
displays personal stories with key datapoints. At a time when human-needs programs 
like Medicaid, food stamps/SNAP, and numerous others are facing the threat of extreme 
budget cuts, it is critical to show how such programs make a difference in the lives of real 
families, communities, and the economy. Designed to be a rich resource for the public, 
all stories and data contained in the map are available for public use. For more on how to 
use the map’s stories, visit our resources pages to learn how advocates, policymakers, and 
press can best leverage the map’s content. To access the Road to Shared Prosperity, visit 
http://www.halfinten.org/stories. 

Half in Ten and the Coalition on Human Needs are seeking additional stories to add 
to the map, which will be updated regularly. We welcome short video clips and written 
stories from service providers, beneficiaries, community leaders, business owners and 
others who can speak to the value of federal programs that build prosperity and increase 
opportunity for all Americans. If you’d like to add your story to the Road to Shared 
Prosperity, visit http://www.halfinten.org/stories/submit. 

Who should submit their story?

We welcome short video clips or written testimony from anyone who can speak to the 
benefit and success of federal programs, including direct beneficiaries, social service 
providers, and community, faith, or business leaders. Feel free to speak or write about 
the value of any programs made possible by federal funding or policies such as SNAP/
food stamps and other nutrition assistance benefits, subsidized job programs, child care, 
Head Start, the child tax credit and earned income tax credit, job training, homelessness 
prevention efforts, etc. 

http://www.halfinten.org/stories/
http://www.halfinten.org
http://www.chn.org
http://www.chn.org
http://www.halfinten.org/stories/resources/advocates
http://www.halfinten.org/stories/resources/policymakers
http://www.halfinten.org/stories/resources/press
http://www.halfinten.org/stories
http://www.halfinten.org/stories/submit
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What should you include in your story submission? 

•	Who you are—i.e. mother/father, student, business owner, service provider,  
job seeker, community or faith leader, etc. 

•	Where you’re from (city, state)

•	The program you value—i.e. SNAP, CTC/EITC, LIHEAP, etc. 

•	 Specific examples of how a cut to the program could impact you, your client, your 
community, your business, etc.

•	 Specific examples of how the program has helped, such as: 
–– In my state, the TANF Emergency Fund created 26,000 jobs. Because of the program, 
I was able to hire… 

–– After receiving the earned income tax credit, I was able to… 
–– If it were not for the child care assistance I received, I would not have been able  
to keep my job… 

•	Here are some sample questions for service providers that can help you identify how the 
program has made a difference. These can be modified for other types of storytellers:

–– After enrolling in the PROGRAM, clients are able to…
–– If it were not for PROGRAM, clients would not be able to…
–– If PROGRAM funding is cut, what will be the impact on your ability to meet need? 
On the clients you serve?

–– What is the benefit of PROGRAM to nutrition? Education? Local economies? 

Tips for submitting video stories

•	 Keep it short. Please submit a video that is less than two minutes long.

•	Clear sound is crucial. Speak as clearly as possible and keep your eyes on the camera.

•	Avoid references to anything that may date the video or cause unnecessary editing. 

•	 Protect privacy. If you are a service provider, do not share the real names of clients or 
any identifying details.

•	 Be specific. Try to be as specific as possible with your examples and avoid generalities. 

•	 Respect copyrights. Logos, trademarks, music, artwork, and recognizable buildings 
may not be used without license from the owner. Cover up logos on clothing, coffee 
mugs, etc. Do not refer to products by brand name (refer to a can of soup, not a can of 
Campbell’s soup) or name businesses (refer to the grocery store instead of Kroger’s).
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Enjoyed sharing your story? 

Thank you for standing up for human needs programs that lift all Americans up and for 
making your contribution to the Road to Shared Prosperity project. Please tell your 
colleagues and networks about this work and urge them to submit their own stories at 
http://halfinten.org/stories/submit. Thanks again for your support. With your help, we 
can pave the road to shared prosperity.

http://halfinten.org/stories/submit

